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Year ending June 2023

Results from the National Visitor Survey (NVS) and International Visitor Survey (IVS)
Data Source: Tourism Research Australia. Released September 2023
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Year ending June 2023

Total spend Total visitors Total nights

$36.1 billion 90.0 million 122.7 million
83% 16%0un 10123 44% g 490 3un 19123 55% g 209%0 un 10123

A Total tourism expenditure  in Victoria reached a new record breaking high of $36.1 billion in the year ending June 2023,

which was 16% above the pre -pandemic level.
A This outcome reflects strong tourism demand for Victorian experiences, particularly in the domestic sector where spend
has well exceeded the pre -COVID June 2019 level (+40%).

A Domestic daytrip spend was well above pre -pandemic June 2019 result (+42%), as was intrastate overnight spend
(+40%) and interstate overnight spend (+37%).
A Encouragingly, international overnight spend has recovered to more than half of its pre -pandemic level (56%), reflecting

the steady recovery in international travel to Victoria.
A Overall tourism generated $99 million a day in visitor expenditure in Victoria in the year ending June 2023.

O_0 A Total visitors to / within Victoria increased strongly year -on-year (+44%) to 90 million and were back to 96% of its pre -
(“(O{'ﬁ pandemic performance.
A Domestic intrastate overnight visitors were almost back to pre -pandemic levels ( -3%), as were domestic daytrip visitors
(-1%), with interstate overnight visitors also getting closer to the year ending June 2019 result ( -7%).
A International overnight visitors were more than halfway back to the pre -pandemic level (53% of 2019).
O—_CC A Total visitor nights  spent in Victoria reached  122.7million in the year ending June 2023, representing a substantial

increase of 55% year -on-year. This was back to 80% of the pre  -COVID result for the year ending June 2019.
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Key takeaways
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ending June 2023. Total tourism spend was 16% above the year ending June 2019. Visitors also demonstrated strong growth back to
96% of the pre -COVID activity.

1 Tourism spend continued to outpace the growth of visitors with higher rates of average yield per visitor compared to pre -pandemi ¢
driven up by strong pent up demand and inflation which has increased travel costs, particularly airfares and accommodation.

9 Domestic demand continues to fuel recovery, however visitation has subdued slightly as travel patterns normalise and Australians
head back overseas. Domestic overnight visitors were below the pre -pandemic performance ( -4%) with growth weakening since the
year ending March 2023 results ( -1%). However, all domestic spend indicators have recovered well above pre -pandemic performance
levels to achieve record highs (+40% in total domestic spend). International spend recovery is also progressing well, back mo re than
half its pre -pandemic level (56%).

1 Victoria remained ahead of Queensland as the second most visited state for domestic overnight visitors. There were 27.8 million
domestic 0 vernight visitors to and within Victoria compared to 25.3 million in Queensland, while New South Wales had 36.2 million
visitors. Victoria has almost recovered to pre -pandemic levels of domestic overnight visitors back at 96% of the year ending Jun e
2019 performance. Victoria remains in third position in term of domestic overnight spend behind New South Wales and Queenslan d
(as was the case pre -pandemic). Notably, Queensland did suffer market share losses in domestic overnight spend and visitors year
on-year, which may reflect Australians heading back overseas, or interstate, as travel confidence strengthens.

11 Regional Victoria has fully recovered back to pre - pandemic levels for domestic overnight spend, visitors and nights although gro wth
heb hOed80C Eacu YEDOCHON ®amesiigoReiniglit spgnd if R@od Vidoberéach&dEs .8 billion (+49% vs YE
June 2019). Domestic overnight visitors  to/within regional Victoria have also fully recovered and were on par with the pre - pandemic

year ending June 2019 result at 18.7 million, with domestic nights also back above the 2019 level (+3%).

TwWOoEyeCubyb COI yHOCT DPECOuUREaAOuUON ha&E&da ¢ DPECyuR e¢OCpPy Co¢ withGstbong EAO &
rebound in domestic overnight spend which well exceeded the pre -pandemic year ending June 2019 (+30% to $11.7 billion). = Domestic
overnight visitor spend was higher in Melbourne than in regional Victoria, reflecting a return to pre  -COVID market characteristics.

1 Interstate overnight spend in Melbourne continued its lead over Sydney and all other capital cities in Australia (to reach $7.8 billion
versus $6.0 billion in Sydney) in the year ending June 2023. Melbourne also held the lead position as the city with the most interstate
visitors in Australia. However, interstate overnight visitors to Melbourne remained 11% below the pre -pandemic result. A full recovery
has been noted in domestic overnight holiday visitors in Melbourne which have surpassed the pre -pandemic performance by 8%, up
for both interstate (+12%) and intrastate (+3%) overnight holiday visitors.



Lcal EyCacyD ¢aRiEst@susl yuyarl
Key takeaways

A Intrastate visitation results were slightly weaker compared to the year ending March 2023, with visitation patterns
normalising from the strong growth noted last year, as Victorians return to interstate and outbound travel

destinations. Intrastate overnight visitors were back below pre -pandemic levels ( -3%), although spend was well above
the pre -pandemic result (+40%) with intrastate nights just above the year ending June 2019 (+1% to 48.8 million
nights).

A Interstate overnight spend and nights in Victoria has also fully recovered above pre -pandemic levels with spend at $10.3 billion
(+37%) and interstate nights at 33.0 million (+1%) in the year ending June 2023 compared to the year ending June 2019. Inters tat e
overnight visitors to Victoria are still below the pre -pandemic level ( -7%), although interstate visitors to regional Victoria n oted
solid growth and were back above the pre -pandemic performance (+5%).

A All interstate source markets have noted good recovery in overnight spend above the pre -pandemic levels with particularly

strong growth noted from South Australia (+62%), Tasmania (+59%), Brisbane/ Gold Coast (+50%) and regional Queensland
(+48%). The recovery of overnight visitors has also picked up pace, with some interstate markets back above the year ending
June 2019 performance including visitors from regional New South Wales (+7%) and South Australia (+2%).

A Holiday travel  has led the recovery of domestic travel driven by strong pent -up demand with overnight spend (+54%), visitors
(+5%), and nights (+10%) in this purpose category all above the pre -pandemic performance in the year ending June 2023.

A Solid recovery in business travel  with domestic overnight spend 19% above the pre -pandemic level, with the visiting friends and
relatives (VFR) segment also fully recovered above the pre -pandemic level (+37%), However, domestic overnight visitors from both
of these segments are yet to fully recover with VFR just below the pre -pandemic result (  -5%) and business still well below ( -19%).

A o0 yp ¢alEyCa ¢ ® COR&yuUD CO.1 40N COIyCN ECOc6AUR &panddnd ledels witlyverdDE & |
daRa RCyhEa UYyEON au ?C¢@éac¢cub nUFf EOBb hadaadaooaé EDo¢sguN nUFfOOBLD 2000\
(+58%).

A Positively, d omestic overnight visitation has also recovered to pre ¢ uNOgé&l o0OHOOD PYC ¢ UEgEOC yb ¢4
exception of the Mornington Peninsula ( -10%), Great Ocean Road ( -5%), Murray and Geelong and the Bellarine (both -4%) as well

as Grampians ( -3%).
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Key takeaways

1 International arrivals have continued to bounce back but are not yet at pre - Covid levels, but the recovery momentum has built
up with key metrics more than halfway back to a full recovery. The pace of recovery is still nuanced across markets.

1 International spend was at 56% of the pre  -pandemic level at $4.8 billion, while international overnight visitors were back at 53
ofthepre -6 ¢ UNOg &l COPEOE nO6DR ©ad00ayue©b haEA UaRAED E¢l & Ey ®RO yb EA&O
pace of recovery is trailing key competitors which are ahead in recovery (NSW is back to 76% of pre -COVID spend with QLD back

to 72% supported by very strong growth from key markets of New Zealand and India).

9 China was Victoria's top spending international source market, driven by the return of the education market which comprised
87% of overall spend (Jan -Jun 2023). Despite this return in momentum, Chinese visitors were only back to 12% of its pre -
pandemic performance with 82,100 overnight visitors in the year ending June 2023, reflecting the delayed re -opening of this
market.

9 The largest visitor market into Victoria was New Zealand (at 269,700 visitors) boosted by good aviation links, VFR connections
and its proximity and was back to 78% of its pre -COVID level of visitation with spend back to 91%.

1 India continued its strong rebound performance with spend fully recovered above pre -pandemic levels (+1% at $566 million)

with new aviation capacity helping to rebuild this market at a faster pace, boosted by VFR ties and students. The United States
was back at 77% of June 2019 spend levels, with Singapore back to 76%, while the United Kingdom was back at 72%.

9 Outbound travel to both interstate and overseas destinations continues to build fuelled by pent -up demand, which seems to have
some impact on local travel to/ within Victoria. The volume of Australian residents travelling overseas (short -term) in June 202 3
was 63% above the level recorded in June 2022. The volume of Victorians travelling interstate has more than doubled in the ye ar
ending June 2023 compared to the same period in 2022, however remains below the pre -pandemic year ending June 2019 ( -7%),
reflecting the slower return of interstate travel possibly influenced by flight disruptions and rising travel costs.

9 Tourism in Victoria continues its record breaking spend performance , reinforcing the strength of its recovery and the resilience of
the industry in the midst of broader economic headwinds. Tourism growth is expected to increase as the recovery of internatio nal
tourism accelerates and as supply  -side issues are slowly resolved, particularly in terms of labour shortages and aviation capaci ty.

Despite signs of weakness in other areas of the economy, strong pent up demand to travel continues to buoy the sector and has
largely insulated tourism from broader economic volatility for now.



Performance highlights 2 YE June 2023

SPEND

$36.1b  *7*"

a 16%:923

Domestic daytrip spend (+42%) noted the
highest growth compared to pre  -COVID,
followed by intrastate overnight (+40%) and
interstate overnight spend (+37%), reflecting a
full recovery in domestic spend. International
overnight spend was more than halfway back to
recovery ( -44%).

VISITORS NIGHTS

00.0m 344% 122.7m ° 5%

490 10123 g 2090 19123

All visitor metrics remained below the year ending
June 2019 levels, with daytrips (  -1%) and intrastate
overnight ( -3%) just below pre -pandemic levels.
Interstate overnight visitors were also getting closer
to recovery ( -7%) with international overnight
visitors more than halfway back to pre -pandemic
levels (-47%).

Both intrastate and interstate domestic nights
have fully recovered (both up 1% compared to the
YE June 2019), while international nights are over
halfway back to pre -pandemic levels ( -44%)
reflecting the solid uplift in international visitors,
which has been picking up pace.
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_ Stage of recovery by sector

SPEN D % return or % above pre -pandemic spend levels (base YE June 2019)

Domestic Overnight

+39%

0 +77%
yly Jun 22/23

Intrastate Overnight

+40%

o +39%
yly Jun 22/23

+

Interstate Overnight

+37%

o +160%
yly Jun 22/23

2 green estimates have fully recovered above 2019 levels (100%+)

Domestic daytrips

+42%

o +63%
yly Jun 22/23

International Overnight

56%

o +201%
yly Jun 22/23

V|S|TORS% return to pre -pandemic visitor levels (base YE June 2019)

Domestic Overnight
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o +40%
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Intrastate Overnight
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+24%
yly Jun 22/23
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International Overnight
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X Performance highlights 2 YE June 2023
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High inflation has driven up travel costs relative to the 2019 period of comparison. Spending has also
been boosted due to strong pent up demand. Domestic overnight spend was 45% higher per average
trip compared to pre  -pandemic (year ending June 2019).



A Performance highlights 2 YE June 2023

Change in domestic and international overnight spend and visitors

Chart 1.7 Change in overnight spend and visitors June 2023 vs 2019 (pre -COVID)

Domestic Overnight International Overnight
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‘ Performance highlights 2 YE June 2023

Domestic spend: Melbourne vs regional Victoria

Both Melbourne and regional Victoria recorded spend levels higher than the pre -pandemic year ending
December 2019. Regional Victoria continued to generate slightly more total domestic visitor spend (daytrip and

domestic overnight) than Melbourne, comprising 52% of domestic visitor spend in Victoria in the year ending
June 2023.

Chart 1.8
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°A Performance highlights 2 YE June 2023

Domestic visitors:  Melbourne vs regional Victoria

Visitors continued to lag the recovery of spend in both regional Victoria and Melbourne. Regional Victoria
generated more domestic visitors (daytrip and domestic overnight) than Melbourne, comprising 65% of total
domestic visitors in Victoria in the year ending June 2023 (up from 63% in the year ending December 2019).

Chart 1.9
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_ Performance highlights

Total tourism spend in Victoria has hit a new record of $36.1 billion and was well above pre

year ending June 2023. Interstate overnight spend has eclipsed its share of pre

2019 to 29% in YE June 2023), although international overnight spend still remains well below pre

2 YE June 2023

-pandemic levels in the
-pandemic spend (up from 25% in
-pandemic share

of spend (at 13% vs 27% in 2019). Intrastate overnight visitors generated the highest proportion of spend in Victoria
in the YE June 2023 (34% up from 28% in the year ending December 2019).
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Combined results from the International and National Visitor Survey for the year ending June 2023, published by Tourism Resea

rch Australia, September 2023.
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_ Performance highlights 2 YE June 2023

Total visitors to Victoria climbed closer to the pre -pandemic level and were 10% below the year ending December
2019 result in the year ending June 2023. The daytrip market comprised the largest proportion of visitors to/ within

Victoria (67%), followed by intrastate overnight visitors (22%), with international overnight visitors comprising 2% of
total visitors to the state.

Chart 1.11
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Combined results from the International and National Visitor Survey for the year ending June 2023, published by Tourism Resea rch Australia, September 2023.
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A Performance highlights

All Australian jurisdictions have fully recovered with spend levels above pre

2 YE June 2023

-pandemic levels. Victoria remains the

third highest generator of tourism spend in Australia, behind New South Wales and Queensland.

Chart 1.12
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Queensland claimed the second highest ranking from Victoria in
the midst of the pandemic (year ending September 2020) and
has noted high growth in spend driven by strong demand in the
domestic market.

Queensland locations such as Gold Coast, Sunshine Coast and
Tropical North Queensland have all noted very high growth in
spend compared to the pre  -COVID period as some Australian
may have substituted travel to these regions instead of visiting
overseas beach destinations. However, this trend is expected to
abate as outbound travel picks up pace.

Queensland has also enjoyed strong spend growth from New
Zealand and India over the period, with New Zealand growth
expected to soften in the near term.
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X Tourism Spend - Market Share Performance

Market share change in spend year -on-year (YoY)

Acadl EyCacyd yHOCs 00 DPasgCO yb bée OuN
less than the gain noted by New South Wales (+3.6% pts).

A Victoria had its strongest share gains YoY in domestic
overnight spend (+2.3% pts) however was behind the share
growth noted by New South Wales (+2.4% pts).

A Queensland suffered market share losses across all
domestic sectors, although had a notable lift in share of
spend in international spend (+5.4% pts) driven by New
Zealand and India.

A Victoria noted its largest YoY loss in share of spend in
international ( -10.5% pts).

Chart 1.13
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year ending June 2019, with a loss in share also noted in
New South Wales ( -1.5% pts).

A Queensland noted an overall gain in share of spend of 2.0%
points.

A Compared to pre -pandemic, Victoria had the strongest
share increase for spend in domestic daytrips (+1.4% pts).

A However, Victoria lost share of international spend ( -6.0%
pts), with a lift noted in New South Wales (+2.8% pts).

Chart 1.14
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X Tourism Visitors - Market Share Performance

Market share change in visitors year -on-year (YoY) Market share change in visitors 2019 vs 2023

Acadl EyCacyd yHOC:;00 DPa,CO yb HADAEHNCH Byda &b OYDRAC Ly@d uEDH, ®F opp HA DA
less than the gain noted by New South Wales (+4.3% pts) the year ending June 2019, with a slight loss in share noted in
but ahead of Queensland ( -2.5% pts), which may be noting New South Wales ( -0.4% pts) and Queensland ( -0.3% pts).
the impact of an uptake back to outbound travel. A Victoria noted its largest loss in share of international

A Queensland suffered market share losses across all visitors compared to pre  -pandemic ( -5.7% pts), with declines
domestic visitor sectors, although had a notable lift in share also noted in Queensland (  -3.2% pts) and New South Wales
of international visitors (+7.6% pts). (-0.6% pts), as other jurisdictions have gained share as

A Victoria noted its largest year  -on-year loss in share of international markets return to travel.

international visitors ( -2.4% pts).

Chart 1.16
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_ Growth in Spend 2 Competitor Analysis

Victoria was behind the national average and key competitors in total spend growth

compared to pre

-pandemic (QLD holds the highest rate of growth in total spend).

% growth in spend year -on-year (YoY)

A Victoria noted substantial YoY growth (+83%) in total
spend in the year ending June 2023, compared to a period
of low activity in the previous year. This was above the
growth noted nationally (+73%) and in Queensland (+60%).

Chart 1.17
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% growth in spend 2019 vs 2023

pandemic (+16%) was below the national average (+23%).
Victoria also noted a decline in international spend ( -44%)
which was larger than the national average ( -29%) and key
competitors such as New South Wales (  -24%).

Chart 1.18
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Combined results from the International and National Visitor Survey for the year ending June 2023, published by Tourism Resea

rch Australia, September 2023.
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X Growth in Visitors 2 Competitor Analysis
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average and above the national performance in the domestic market. However, it has
underperformed compared to the national average and key competitors in its recovery of

International visitors.

% growth in visitors year  -on-year (YOY) % growth in visitors 2019 vs 2023

A Victoria noted a higher rate of YoY growth in total visitors A Victoria, New South Wales and Queensland were all below
(+44%) than Queensland (+22%) and the national average pre -pandemic levels of visitors across categories.
(+36%), although as behind New South Wales (+57). A Victoria noted a larger rate of decline in international

A Victoria was behind the YoY growth in international visitors ( -47%) than Queensland ( -43%) and New South
visitors of New South Wales and Queensland. Wales (-38%).
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Table 1.1 Total Visitor Estimates

A Performance highlights

2 year ending June 2023

Year ending June

Total Visitor Expenditure Estimates*

Total Visitor Estimates

2 YE June 2023

Visitor Nights Estimates

2023
% % % %
Total change % change 2023 Total change % change 2023 Total change  change 2023
($m) 22/23 19/23 Share ('000) 22/23 19/23 Share ('000) 22/23 19/23 SHETE
Australia 162,841 73% 23% 100.0%| 336,271 36% -4%  100.0%| 597,978 56% -11% 100.0%
New South Wales 48,559 96% 17% 29.8%| 105,433 57% -5% 31.4% 182,730 72% -15% 30.6%
Victoria 36,054 83% 16% 22.1% 90,015 44% -4% 26.8%| 122,738 55% -20% 20.5%
Queensland 40,287 60% 34% 24.7% 72,619 22% -5% 21.699 141,690 46% -8% 23.7%
South Australia 9,947 63% 31% 6.19%9 23,003 27% -1% 6.8%| 36,024 51% -1% 6.0%
Western Australia 16,753 52% 31% 10.3% 33,841 16% -1% 10.19 75,041 51% 6% 12.59
Tasmania 4,527 25% 11% 2.8% 8,751 9% -15% 2.6% 14,939 28% -14% 2.5%
Northern Territory 3,274 43% 18% 2.0% 3,087 16% -5% 0.9% 12,003 33% -3% 2.0%
ACT 3,433 113% 22% 2.1% 5,478 59% 0% 1.6% 12,323 94% -8% 2.19
* includes airfares and long distance transport costs
Chart 1.21 State shares of Total Visitor Expenditure
100%
00, 00, R I 2 T ACT
1.6% 10.3% NT
80%
B TAS
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60% 26.7% ot
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\

A Performance highlights 2 YE June 2023

Table 1.2 summary of key results by market segment e yvear ending June 2023

Year ending June 2023 Expenditure Estimates ($M)* Estimz\a/tlzgo('rOOOs) Es\t/ilr?:z;;\“(%’oh()t;s)
% % % % % % Av. Stay Av.$ Av. $
2019 2023 change change Share 2019 2023 change change 2019 2023 change change (Nights) . .per per
22/23 19/23 22/23 19/23 22/23 19/23 Visitor  Night
Domestic Daytrip 6,211 8,789 63% 42%  24.4%| 61,453 60,550 43% -1%  67.3% - - - - - - 145 -
Interstate Overnight 7,511 10,294  160% 37% 28.6%| 8544 7,938 110% -7% 8.8% | 32,848 33,030 87% 1% 26.9% 4.2 1,297 312
Intrastate Overnight 8,695 12,193  39% 40% 33.8% | 20,504 19,882 24% -3% 22.1%| 48,317 48,824 12% 1% 39.8% 25 613 250
Domestic Overnight 16,206 22,487 T7% 39%  62.4%| 29,047 27,820 40% -4% 30.9%| 81,165 81,854 33% 1% 66.7% 29 808 275
Total Domestic 22,417 31,277 72% 40%  86.7%| 90,500 88,370 42% -2%  98.2%| 81,165 81,854 33% 1% 66.7% 354
International Overnight 8,581 4,778 201% -44% 13.3% 3,101 1,645 355% @ -47% 1894 72,935 40,884 128% -44% 33.3% 249 2,904 117
Total Overnight 24,787 27,265 90% 10%  75.6%| 32,149 29,466 46% -8%  32.7%| 154,101 122,738 55%  -20% 100.0% 4.2 925 222
Total 30,998 36,054 83% 16% 100.0%| 93,602 90,015 44% -4% 100.0%| 154,101 122,738 55%  -20% 100.0% 14 401 294
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Results from the National Visitor Survey
(NVS) for the year ending June 2023

Data Source: Tourism Research Australia,
Released September 2023

TO NOTE:

Domestic overnight visitors in this report refers to domestic
overnight trips as travellers can undertake more than one trip in
the reporting period.

Image sourced from Tourism Australia
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| VICTORIA 2 Key Reslts YE June 2023

A full recovery in all key domestic metrics in Victoria is close. Spend and night measures have exceeded pre

-pandemic levels

reflecting the strong pace of recovery, with visitors only marginally below the year ending June 2019 result.

SPEND
$22.5b A +77%yly

+39% change YE Jun 19
Share: 20.8% -0.2% pts 19/23

Domestic overnight expenditure in Victoria increased well
above the pre -pandemic level billion (+39%) to $22.5 in the
year ending June 2023 (and up 77% year -on-year).
A Strong recovery in spend was also noted in Queensland
(+53%), nationally (+40%) and in New South Wales (+34%).
A Both Melbourne (+30%) and Sydney (+19%) also recorded
spend levels above the year ending June 2019.
Spend in regional Victoria has continued its strong
performance with spend well above the pre -pandemic year
ending June 2019 level (+49%).
Both intrastate (+40%) and interstate (+37%) spend have
also well exceeded the year ending June 2019 results
Holiday (+54%) and VFR (+37%) purpose of visit categories
were above the year ending 2019 results for overnight spend.
Positively, spend from the business purpose segment was
also well above its pre -pandemic performance (+19%).

Domestic overnight visitor spend was higher in
Melbourne than in regional Victoria reflecting
good recovery in the interstate market.

Chart2.1  Domestic Overnight Expenditure yly chg
Melbourne regained lead
over regional Victoria
with more domestic

overnight spend
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Chart 2.2

Domestic Overnight Visitors (000s)

VISITORS

27.8m A +40% yly
-4% change YE Jun 19
Share: 25.0%

-0.7% pts. 19/23

Domestic overnight visitors to Victoria increased year -
on-year by 40% to 27.8 million.

This was almost back to the ending June 2019 result

(-4%).

Tasmania ( -11%), Northern Territory ( -9%) and New
South Wales ( -3%) were also below pre -COVID levels of
overnight visitors.

Victoria remained the second most visited state in

Australia, ahead of Queensland but behind New South
Wales.

Overnight visitors to Melbourne noted a strong increase
compared to 2022 (+82% to 9.8 million visitors), although
were still below the pre -pandemic performance ( -11%).
Overnight visitors to regional Victoria also increased
strongly year -on-year (+26% to 18.7 million) and were on
par with the pre -pandemic result.

Domestic overnight visitors to regional
Victoria have fully recovered and were on
par with the pre -pandemic result.

Domestic Overnight Visitors

yly chg

35,000
30,000
25,000

20,000

YE Jun 2018

-t Total VIC Melbourne Regional VIC

NIGHTS

81.9m A +33%yy
+1% change YE Jun 19
Share: 20.2% -0.1% pts 19/23

Visitor nights in Victoria noted a strong increase year

year (+33% to 81.9 million nights).

Nights have fully recovered to just above the pre -
pandemic year ending June 2019 (+1%), in line with the
national growth rate and Queensland (both +1%).

New South Wales recorded nights just below pre -
pandemic levels ( -1%), as did South Australia ( -2%),
Tasmania ( -4%) and Northern Territory ( -8%).
Domestic visitor nights in Melbourne increased strongly by
70% year -on-year, above the rate of increase in Sydney
(+60%) and climbing closer to a full recovery ( -3%).
Visitor nights in regional Victoria were above pre -COVID
levels (+3%), up 19% year -on-year.

Interstate nights in Victoria rebounded strongly year -on-
year (+87%) and have fully recovered above pre  -pandemic
levels (+1%). Intrastate nights were also back just above

pre -COVID levels (+1%).

-on-

Visitor nights in regional Victoria were above
pre -COVID levels (+3%), with Melbourne
almost ( -3%) recovered.

Chart 2.3 Domestic Visitor Nights yly chg
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Domestic Daytrip Expenditure ($m)

X VICTORIA 2 Key Results YE June 2023

Domestic daytrip expenditure increased strongly in Victoria in the year ending June 2023 and has exceeded pre -
pandemic levels, while daytrip visitors have also recovered well and were just below the year ending June 2019.

DAYTRIP SPEND
$8.8h A +63% yy

+42% change YE Jun 19
Share: 26.9% +1.4% pts 19/23

V=

Domestic daytrip expenditure in Victoria increased year
billion in the year ending June 2023.

Daytrip spend in Victoria has fully recovered and well surpassed the year ending
June 2019 result (+42%).

Both regional Victoria and Melbourne noted daytrip spend well above the pre -
pandemic levels (+43% and +39% respectively).

The increase in daytrip spend in Victoria relative to the pre
was higher than the national growth performance (+34%).
Victoria outperformed daytrip spend growth compared to pre -pandemic in all
jurisdictions except ACT including Western Australia (+40%), South Australia
(+37%), Queensland (+34%) and New South Wales (+28%).

-on-year by 63% to $8.8

-COVID period (+42%)

I I T A

Domestic daytrip spend increased strongly in Victoria to exceed
the pre -COVID year ending June 2019 in both regional Victoria
(+43%) and Melbourne (+39%).

Chart 2.4 Domestic Daytrip Expenditure Jy cha
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DAYTRIP VISITORS

60.5m A +43% yy
-1% change YE Jun 19
Share: 27.6% +0.6% pts 19/23

Daytrip visitors to/within Victoria increased by 43% year
This was just below the year ending June 2019 result ( -1%).

Daytrips visitors remained below the pre -pandemic year ending June 2019 in
Queensland ( -6%), New South Wales ( -4%) and nationally ( -3%).

A full recovery in daytrips has been recorded in Northern Territory (+11%) and South
Australia (0%).

Strong annual increases in daytrip visitors were noted for both Melbourne (+53%)
and regional Victoria (+38%).

Daytrip visitors to Melbourne  (+2%) were fully recovered above the pre
result. Daytrip visitors to regional Victoria were just below (
June 2019 level.

-on-year to 60.5 million.

-pandemic
-3%) the year ending

Domestic daytrip visitors to Melbourne have fully recovered in the

year ending June 2023 compared to 2019 (+2%), with regional

Victoria just below pre

-pandemic levels ( -3%).

Chart 2.5 Domestic Daytrip Visitors

yly chg
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X KEY STATE RESULTSEZ Rolling annual data

Domestic Overnight Spend 2
Rolling Annual

Chart 2.6

Victoria

New South Wales
Other States

— = Queensland

é 35,000 +
=
Overnight spend in Victoria was well ahead of the T 30,000 | 390/
pre -COVID year ending June 2019 (+39%) and 2 e 000 0
continues to growth strongly. @ ’ | 19/23 YE June
. . o . £ 20,000 A AN
Domestic overnight spend in Victoria reached $22.5 -g‘ AN \I-\;I-(-: --------
billion in the year ending June 2023 which was below 5 15000 i S;en:; $5.
the spend noted in New South Wales ($30.2 hillion) 3 10,000 | ! pillion above
and Queensland ($28.8 billion). Queensland has L2 ! pre -pandemic
recorded strong growth in domestic overnight $  S000 1 ! level
spend in recent years which was up 53% compared g 0 L
to the year ending June 2019, noting higher growth = 2 o 9o o o 9 O 5 &5 & & 8 & § 8 9 9
than New South Wales (up 34%). 8 & 8 § & EQ & & 8 Co& 8 8 & & & 8 8
38438 83883 384823882 3
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H H HP Chart 2.7
Domestlc Overnight Visitors 2 Victoria New South Wales
RO”mg Annual — = Queensland Other States
T 50
Overnight visitors to Victoria increased in the year o
ending June 2023 to 27.8 million and have almost 9 40 4(y
fully recovered back to pre  -pandemic levels ( -4%). T g 0
New South Wales was also just below its pre - e 30 19/23 YE June
pandemic result ( -3%) while Queensland was back fn - = =SSN\ < e
i 0, cC ~ r'“ Smmmmmmmmmmmey
at the same level as the year ending June 2019 (0%). - 20 L VIC ahead of
) o o _ 3 i domestic overnight
Overnight visitors to/within Victoria remain ahead 0 10 i visitors to QLD
of Queensland and it holds the position as the 3 :
second most visited state by domestic overnight E 0 L
visitors in Australia (with 27.8 million visitors in 2

Victoria compared to 25.3 million in Queensland).
New South Wales received 36.2 million visitors.
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A VICTORIA 2 Key Origin markets

Domestic overnight origin markets for Victoria 2 change in spend, visitors and nights

Intrastate spend was well above the pre -pandemic result for both Melbourne (+44%) and regional Victoria (+35%) origin markets.
Spend from all interstate origin markets were also fully recovered and well above pre -pandemic levels of spend, with particularl y
strong growth noted from South Australia (+62%), Tasmania (+59%), Brisbane/ Gold Coast (+50%) and regional Queensland (+48%).

The
recovery of overnight visitors has also picked up pace, with some origin markets also back above the year ending June 2019
performance including visitors from regional New South Wales (+7%), South Australia (+2%) and Melbourne (+1%). Domestic night s have
also fully recovered from these visitor origin markets.

Chart 2.8 % Change in overnight spend, visitors and nights - year ending June 2023 vs year ending June 2019 (pre  -COVID)
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\A PURPOSE 2 Domestic Overnight Visitors

Domestic overnight spend has exceeded pre -pandemic levels in all purpose of visit categories including business, which noted the
strongest rate of year -on-year growth reflecting the good recovery underway in this segment.

Overnight holiday visitors were the only purpose segment to have fully recovered above the pre -COVID level (+5%), with VFR ( -5%) and business

purpose visitors ( -19%) still below pre -pandemic levels.

Chart 2.9 TOP DOMESTIC OVERNIGHT PURPOSE SECTORS BY SPEND (% OF DOMESTIC OVERNIGHT VISITOR SPEND IN VICTORIA)

HOLIDAY VISITING FRIENDS & BUSINESS OTHER
RELATIVES
%
49% 18% 14
19%
MO 00 @

o

$11. Dbillion

A +58%yly
A +54%

(YE Jun 2023 vs YE Jun 2019)

$4.2 billion

A +73%yly
A +37%

(YE Jun 2023vs YE Jun 2019)

$4.1 billion

A +162% yly
A +19%

(YE Jun 2023 vs YE Jun 2019)

$3. 1 billion

A +82% yly
A +25%

(YE Jun 2023 vs YE Jun 2019)
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_ YIELD - Length of stay / spend per trip

Average spend per visit has increased substantially compared to pre -pandemic period, reflecting higher visitor yields
(over 1.4 times more). Average length of stay is back closer to pre -COVID levels after a spike during the pandemic.

Domestic overnight - average length Domestic overnight - average spend

of stay (nights) per visit ($)
MELBOURNE Q6% vv 9% ve sun 1023 MELBOURNE a31%vr A 479 veun10ns
Chart 2.10 Chart 2.11
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© | EXPENDITURE2 Domestic overnight by category

Rising costs are reflected in a breakdown of domestic overnight expenditure by category, with increases noted in

spend across all items. Very high spend growth in airfares and accommodation was noted year -on-year in Victoria.
Chart 2.14 Domestic overnight expenditure in Victoria by item 2 year ending June 2023
Food and drink Accommodation Petrol Airfares Other
27% 10% 13%
29% 21%
1Oh @ i
$6.5b $6.2b $2.2b $2.9b $4.7b
+51% yly +74% yly +49% yly +169% yly +103% yly
+40% 19/23 +53% 19/23 +39% 19/23 +22% 19/23 +32% 19/23

Food & drink and accommodation are the biggest spend items for both interstate and intrastate overnight visitors to Victoria and have

noted large increases.

Chart 2.15 Chart 2.16
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X MELBOURNE 2 Results YE June 2023

Domestic overnight spend in Melbourne has fully recovered above the pre
although the recovery of visitors is still lagging. Melbourne continued its lead over Sydney as the city with the highest lev

overnight spend and visitors in Australia.

SPEND
$11.7b A +138%y1y

+30% change YE Jun 19

A Spend in Melbourne was well above pre  -pandemic levels
in both interstate (+32%) and intrastate (+28%) source
markets to reach $11.7 billion (+30% overall).

A Nationally all key cities have recovered above the June
2019 levels (+32%), reflecting strong travel demand.

A Interstate spend in Melbourne ($7.8 billion) has continued
its strong performance over Sydney (at $6.0 billion), with
a lead of over $1.8 billion.

A Both the interstate holiday (+53%) and VFR (+38%)
segments noted the largest increase in spend relative the
pre -pandemic period.

A Positively, interstate spend from the business segment
has also recovered back above its pre  -pandemic level
(+12%).

Spend in Melbourne was well above pre
pandemic levels for all source markets.

Chart 2.17

Domestic Overnight Expenditure yly chg
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VISITORS

9.8m A +82% yly
-11% change YE Jun 19

Overnight visitors to Melbourne increased by 82% year -

on-year to 9.8 million.

This was above the national cities' average annual

growth rate (+50%) and outperformed Sydney (+67%).
However, overnight visitors to Melbourne remained below
the corresponding pre  -pandemic period ( -11%).
Interstate overnight visitors increased year -on-year
(+118%), however remined below the pre -pandemic level
(-11%).

Intrastate overnight visitors increased by 47% year
year, however, were also below the pre
(-11%).

Interstate overnight holiday visitors to Melbourne have
recovered above the pre -pandemic 2019 level (+12%).
However, total business ( -28%) and VFR (-5%) visitors
were still below the year ending June 2019 results.

- on -
-pandemic result

Interstate holiday visitors to Melbourne have
fully recovered (+12%).

Chart 2.18 Domestic Overnight Visitors
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Chart 2.19

-pandemic levels for both interstate and intrastate marke ts,

els of interstate

NIGHTS

29.0m A +70% yly
-3% change YE Jun 19

Domestic visitor nights in Melbourne increased by 70%

year -on-year to 29.0 million.

Visitor nights were just below the year ending June 2019
result ( -3%), with a full recovery very close.

tad UcE&AVyUuUc0o 1 AE&AOPY ¢(¢HOC:RO
pandemic performance ( -3%), with Brisbane (+2%) fully
recovered, although Sydney ( -7%) and Gold Coast ( -6%)
were still below the year ending June 2019 result.

Interstate nights grew at a strong rate year -on-year
(+92%) and were back on par with the 2019 result (0%).
Interstate holiday nights (+13%), were the strongest

growth segment compared to pre  -pandemic, with a full
recovery also noted in VFR interstate nights (+1%).

Business (-8%) interstate nights were still below the year
ending June 2019, reflecting slower recovery in this

segment.

Interstate visitor nights were back on par
with the pre -pandemic level (0%).

Domestic Visitor Nights yly chg
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X KEY METRO RESULTSEZ Rolling annual data

Interstate Overnight Spend 2
Rolling Annual

Chart 2.20
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X REGIONAL VICTORIA 2 YE June 2023

Overnight spend, visitors and nights in regional Victoria have all fully recovered and are back to pre
interstate market, while intrastate and daytrip visitors were just below the pre

-pandemic levels, with str
-pandemic results, reflecting some cooling in do

ong growth in the
mestic demand.

SPEND
$10.8b A +38% yy

+49% change YE Jun 19

Domestic overnight spend in regional Victoria has well
exceeded the pre -pandemic year ending June 2019
(+49%).

This was 38% above the year ending June 2022.

Both interstate (+57%) and intrastate (+47%) spend
performed were well above the year ending June 2019
results.

Daytrip spend was also well above the year ending June
2019 (+43%).

Spend from all purpose categories well exceeded pre
pandemic levels.

Spend from the holiday segment drove growth and was
57% above the pre -pandemic period, with VFR (+38%),
business (+40%) and other (+34%) categories also noting
strong growth above the year ending June 2019.

Overnight visitor spend in regional Victoria was
well above pre -pandemic levels for both
interstate (+57%) and intrastate (+47%).

Chart2.22 Domestic Overnight Expenditure
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NIGHTS

52.8m A +19%yy
+3% change YE Jun 19

VISITORS
18.7m A +26% yy
0% change YE Jun 19

A Overnight visitors to/within regior_w}l Victoria increased A Domestic visitor nights in regional Victoria increased
A ﬁ?sr \-/voans-())/r??)ra(:v?/i?:ﬁ))rtg 1?gon\1llll:lbolne.vels year -on-year by 19% to 52.8 million nights.
L / - A This was above the year ending June 2019

A Daytrip V|S|t9rs were Just_belqw the year ending June performance (+3%).

2019 (-3%) in re_gmngl V ictoria. . A Intrastate nights were above the pre -pandemic year

A Intrastate ov_ernlght visitors were also just below ( -1%) ending June 2019 (+3%), as were interstate nights
the year endlng_June_ 2_019. (+2%).

A Interstate overnight visitors were above the pre - A Interstate nights noted high growth year ~on-year
pandemlc performance (+5%) an_d no_ted a very large (+79%) , with solid growth in intrastate nights (+9%) .
increase co_mpa_red to the same time in 2022 (+93%), as A Holiday nights in regional Victoria were above the pre
confld(_ence in this travel sector builds. pandemic year ending June 2019 (+10%)

A Overnight visitors from th_e holiday (+4%) segment were A However, business ( -10%) and VFR (-4%) visitor nights
abO\_/e the pre -pandemic performanC(_e. . were below pre -pandemic levels.

Business (-6%) and VFR (-2%) overnight visitors were
behind the year ending June 2019 results.
Domestic overnight interstate (+5%) Domestic visitor nights in regional Victoria
visitors to/within  regional Victoria were exceeded pre -pandemic levels (+3%), with
above YE June 2019 levels. high growth noted in holiday nights (+10%).
Chart 2.23 Domestic Overnight Visitors ylychg  Chart 2.24 Domestic Visitor Nights yly chg
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\A TOURISM REGIONSZDomestic Overnight annual change

Domestic overnight spend was well above pre -COVID levels in all regions in the year ending June 2023, while overnight
visitors were getting closer to recovery or were above pre - pandemic levels for most regions.
A Domestic overnight visitation has recovered topre  -pandemic levels for
A 00 ypb ¢81 EyCa¢yb -Orédkidgjouetright speéndabove€tdd y CN Yarra Valley and Dandenong Ranges n U6 EOBGb ¢al EyCa¢ybdb Can
levels noted in the pre -pandemic year ending June 2019 with particularly Daylesford & the Macedon Ranges (+7%), as well as Phillip Island and
high growth noted in Grampians (+74%), Phillip Island (+70%), Geelong and Gippsland (both +49%). 5
EA&O +000¢,Ca40U0 nURroe ¢(uN ¢al EyCacyb CaRA MorisgiorERemninsulal 0o R Breat Ocean Road ( -5%), Geelong and the
A High double -digit growth was also noted in almost all regions compared to Bellarine and Murray (both  -4%), as well as Grampians ( -3%), remained below
the previous year, driven by strong demand to experience regional Victoria. pre -pandemic levels.

A All regions noted high double -digit growth year -on-year.

Chart 2.25 Annual % change in overnight spend Chart 2.26 Annual % change in overnight visitors
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\A TOURISM REGIONSZDomestic Daytrips

Domestic daytrip spend has returned to pre -COVID levels in all regions in the year ending June 2023, while daytrip visitors
are strengthening, with recovery noted in some regions.

annual change

A 060 yp ¢4l EyCadcsyb CORAYyUD COI yCNON
the pre -pandemic year ending June 2019 with particularly high growth
Uy EON &u 1:100PPYyCN o Wel ONRyu keuROD
(+61%) and Gippsland (+59%).

A Strong year -on-year growth in daytrip spend was apparent across all
regions driven by strong demand and rising travel costs.

yraoch ?&”&eﬁ": ‘#%f@ M'*?{Fa“onli‘?ﬁ rEePveEed © PR o i PANEEMIE LY 19T A ¢
al EyCa caka , yeéeuECI n /
nURr'S@é’t(*B{B)alEyCa(;ya CaRa ,ye&uEGT
A The largest declines compared to pre  -pandemic were noted in Gippsland
(-13%), Murray (-10%) and Yarra Valley and Dandenong Ranges (  -9%).

A All regions experienced year -on-year growth in daytrip visitors reflecting

Chart 2.27 Annual % change in daytrip spend

good recovery activity.

Chart 2.28 Annual % change in daytrip visitors
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A National Visitor Survey 2 Year ending June 2023

Table 2.1 summary of results

Year ending June

2003 Overnight Visitor Expenditure Estimates* ($m) Overnight Visitor Estimates ('000) Visitor Nights Estimates ('000)

% change % change % change % change % change % change Av. Stay Av.$ per Av. $ per

2019 2023 22/23 19/23 Share 2019 2023 22/23 19/23 Share 2019 2023 22/23 19/23 Share (Nights)  Visitor Night

Australia 77,476 108,295 57% 40% 100.0% 113,320 111,393 30% -2% 100.0% 400,217 404,663 24% 1% 100.0% 3.6 972 268
New South Wales 22,606 30,215 2% 34% 27.9% 37,237 36,183 45% -3% 32.5% 116,060 114,881 35% -1% 28.4% 3.2 835 263
Sydney 9,334 11,103 116% 19% 10.3% 11,968 10,728 67% -10% 9.6% 32,469 30,113 60% -T% 7.4% 2.8 1,035 369
Victoria 16,206 22,487 7% 39% 20.8%| # 29,047 # 27,820 40% -4% 25.0% 81,165 81,854 33% 1% 20.2% 29 808 275
Melbourne 8,989 11,723 138% 30% 10.8% #11,045 #9,830 82% -11% 8.8% 30,009 29,034 70% -3% 7.2% 3.0 1,193 404
Regional Victoria 7,217 10,764 38% 49% 9.9% # 18,725 #18,719 26% 0% 16.8% 51,156 52,820 19% 3% 13.19 2.8 575 204
Queensland 18,802 28,836 47% 53% 26.6% 25,312 25,268 16% 0% 22.7% 99,982 101,441 14% 1% 25.1% 4.0 1,141 284
South Australia 4,850 6,694 51% 38% 6.2% 7,404 7,425 24% 0% 6.7%)| 26,732 26,307 20% -2% 6.5% 315 901 254
Western Australia 8,211 11,462 35% 40% 10.6%, 10,598 11,183 14% 6% 10.0% 46,709 50,922 12% 9% 12.6% 4.6 1,025 225
Tasmania 2,844 3,510 22% 23% 3.2%)| 3,198 2,853 2% -11% 2.6% 12,815 12,328 13% -4% 3.0% 43 1,230 285
Northern Territory 2,088 2,684 30% 29% 2.5% 1,651 1,495 17% -9% 1.3% 9,120 8,416 2% -8% 2.19 5.6 1,795 319
ACT 1,866 2,403 95% 29% 2.2% 2,904 3,107 66% 7% 2.8%) 7,611 8,495 53% 12% 2.1% 2.7 773 283

* includes airfares and long distance transport costs

Table 2.2 Daytrips - summary of results

Year ending June

o Daytrip Visitor Expenditure Estimates* ($m) Daytrip Visitor Estimates ('000)
% change % change % change % change Av. $ per
2023 S 22/23 19/23 Share 22/23 19/23 SHETE Visitor

Australia 24,321 32,689 60% 34% 100.0% 227,319 219,451 36% -3% 100.0% 149
New South Wales 7,576 9,706 85% 28% 29.7% 69,184 66,520 60% -4% 30.3% 146
Victoria 6,211 8,789 63% 42% 26.9% #61,453  # 60,550 43% -1% 27.6% 145
Melbourne 2,458 3,414 79% 39% 10.4% # 21,800 # 22,164 53% 2% 10.1% 154
Regional Victoria 3,753 5,375 54% 43% 16.4%| # 39,653 # 38,386 38% -3% 17.5% 140
Queensland 5,297 7,112 45% 34% 21.8% 48,508 45,787 21% -6% 20.9% 155
South Australia 1,638 2,243 48% 37% 6.9% 15,292 15,220 27% 0% 6.9% 147
Western Australia 2,318 3,255 47% 40% 10.0% 22,494 21,969 14% -2% 10.0% 148
Tasmania 714 720 3% 1% 2.2%) 6,756 5,733 11% -15% 2.6% 126
Northern Territory 222 250 61% 13% 0.8% 1,299 1,442 5% 11% 0.7% 174
ACT 344 612 102% 78% 1.9% 2,313 2,208 43% -5% 1.0% 277

* includes airfares and long distance transport costs
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_ National Visitor Survey 2 Year ending June 2023

Data notes

Results from the National Visitor Survey, Tourism Research Australia, Canberra, year ending June 2023, released September 202 3.

Base: Australian travellers aged 15+.

2021 regional boundary changes

These results reflect official tourism region boundary changes where the following SA2s: Alexandra, Yea and Kinglake; represe nti ng
Murrindindi Shire, have moved from Yarra Valley and Dandenong Ranges to the High Country tourism region from January 2021.
Nationally, boundary changes are coordinated and changed at the same time and historical results revised. Due to the modellin g

process some results for other tourism regions may change marginally.

2019 NVS methodology changes

As part of its continuous improvement program, Tourism Research Australia (TRA) has moved the National Visitor Survey (NVS) toa
new methodology in 2019. With 97% of the Australian population aged 15 years or more owning a mobile phone, TRA has transitioned
NVS sampling to 100% mobile phone interviewing and discontinued landline sampling.

This change will improve the accuracy of national, state and territory estimates. However, the transition from the 50% mobile
phone/50% landline split will result in an unavoidable break in series between 2018 and 2019 NVS data.

Note that 2017 and 2018 estimates have also been revised to align with the latest release of ABS population projections (foll owing the
2016 Census) that are used to benchmark NVS results to the Australian population. Therefore, new estimates will differ from f igures
published before the December 2021 release.

Please use caution when making comparisons between 2019 and previous estimates and data releases, as the methodology change

has caused increases to 2019 NVS volume estimates which have an upward influence on growth rates. Interpretation of results should
focus on volume, share and growth relative to other states/regions rather than absolute rates of growth. That is, focus on if it is higher
or lower when making comparisons  instead of the exact percentage change

Further details on the  NVS Methodology changes are available on the TRA website. Further information on the NVS results can be
found at Tourism Research Australia

Figures highlighted in red are considered unreliable as they are based on small samples sizes and/or subject to high variabil ity but are
included in this unpublished document for completeness. Figures might not add up due to rounding.

Next NVS release for the year ending September 2023: 20 December 2023 (TBC)

Back to contents



https://www.tra.gov.au/Domestic/national-visitor-survey-methodology
https://www.tra.gov.au/Domestic/domestic-tourism-results

Results from the International Visitor Survey (IVS)

for the year ending June 2023

Data Source: Tourism Research Australia

released September 2023

TO NOTE:

The IVS includes imputed estimates from April 2020 to the current release.

The IVS produces international visitation estimates using a combination of
airport interviews and immigration data taken from visa applications/passports,
previous travel records and sampled incoming passenger cards.

Due to COVID -19 and the need for international border restrictions interviewing
was limited. When IVS survey data has not ben available, TRA estimates for
international visitors have been produced by using more extensive

administrative immigration data and incoming passenger card information.
International figures for the year ending June 2023 are still partially based on
administrative data, as well as interviews. As such only limited six monthly
estimates are available below the state level and for key metrics i.e., purpose and
regional level data.

For more detail go to the  TRA IVS methodology page.
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International visitor spend was down

X IVS 2 Year Ending June 2023

International measures have increased significantly compared to 2022 as the return of international visitors picks up
pace, with spend, visitors and nights more than half way back to recovery.

Refer to 1VS data notes for more information about data collection. IVS information is still limited with minimal metro/regional data or market data

SPEND

$4.8b V-44% vs YE Jun 19

+201% yly change (nb: very low base)
Share: 21.9% -6.0% pts vs.YE Jun 19.

International overnight expenditure in Victoria was $4.8
billion in the year ending June 2023,

This was back to 56% of the pre -COVID year ending June
20109 level.

Spend was $3.2 billion higher than the same time in 2022
(up from $1.6 billion).

New South Wales ( -24%) and Queensland ( -28%), noted
softer rates of decline in spend than Victoria compared to
pre -COVID levels.

Victoria had a 21.9% share of spend in Australia.

This was down by 6.0% pts from the year ending June
2019.

New South Wales held the highest share of spend (39.5%).

$3.8

billion from the year ending June 2019.

Chart 3.1

International Visitor Expenditure - VIC ($b)

International Overnight Expenditure
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International Overnight Visitors - VIC (

VISITORS

1.6m WV -47%vs YE Jun 19

+355% y/y change (nb: very low base)
Share: 30.3% -5.7% pts vs.YE Jun 19.

A International overnight visitors to Victoria have
increased substantially year  -on-year to 1.6 million
from 361,300 in the year ending June 2022.

A This was back to 53% of the pre  -COVID level.

A In comparison, New South Wales was back to 62%
of the pre -COVID visitation levels with Queensland
back to 57%..

A Victoria had a 30.3% share of all international
arrivals to Australia. This was down 5.7% points
from the year ending June 2019.

A New South Wales received half of all visitors to
Australia (50.3% share).

International visitors to Victoria noted a loss
of 1.5 million from pre -COVID.

Chart 3.2
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on visitors by origin /purpose.

NIGHTS

409m WV -44% vs YE Jun 19

+128% yly change (nb: very low base)
Share: 21.1% -5.6% pts vs.YE Jun 19.

A Visitor nights in Victoria were more than halfway
back to the pre -pandemic performance (56% of the
2019 level) at 40.9 million nights.

A This result was more than double the same time last
year (up from 18.0 million nights).

A International visitor nights were back to 69% of the
pre -COVID level in New South Wales, with
Queensland back to 74%.

A New South Wales had the highest share of nights
(35.1%), followed by Victoria (21.1%) and Queensland
(20.8%)

International visitor nights were down 32.1

million nights from pre -COVID.

Chart 3.3 International Visitor Nights
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X INTERNATIONAL 2 Top 15 Spend Markets veaun23

Chart 3.4. Top spend markets to Victoria by origin

% of return to pre -COVID level ( YE Jun 2019 base)

3,500 -
29%
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2,000 -

1,500 -

International Visitor Spend in Victoria ($M)

The largest source of international spend in Victoria was

China at $920 million, fuelled largely by spend from

students (spend was still 71% below the pre  -pandemic level).
This was followed by India, New Zealand, United States,

United Kingdom and Singapore.

A Spend from Indian visitors has fully recovered and was
just above the pre -pandemic level (+1%) reinforcing the
strength of growth from this source market buoyed by
new aviation connections, VFR* and student segments.

A Spend from New Zealand visitors was back to 91% of pre -
pandemic levels at $355 million.

A The United States was back to 77% of pre  -pandemic
spend levels, with Singapore back to 76% and the United
Kingdom back to 72% of year ending June 2019 levels.

A Smaller source markets such as Thailand have
performed well and are back above pre -pandemic levels
(+9%), with Canada back at 98%.

*VFR = Visiting Friends and Relatives

1,000 -
101%
500 91% 77% 72% 34%
. 76% 579,  109% 85% 40% 98% 44% 43% 51%
: EE%EQ — %ﬁﬁﬂ o,
0 - __ ﬂ QL J_J_L
CH IN NZ us UK SG D TH MY GE HK CA ™ JP FR
2019 3225 563 390 390 406 326 266 131 410 135 236 87 190 189 14
m 2023 920 566 355 300 294 246 152 143 139 15 95 86 83 81 58
% recovered| 29% 101% 91% 77% 72% 76% 57% 109% 34% 85% 40% 98% 44% 43% 51%
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X INTERNATIONAL 2 Top 15 Spend Markets veaun23

Chart 3.5. Top spend markets to Victoria by origin

% of return to pre -COVID level ( YE Jun 2019 base)

International Visitors to Victoria (000s)
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The largest visitor market into Victoria was New Zealand

boosted by good aviation connections, family connections and
its proximity. This was followed by India, United Kingdom,

United States and Singapore, with China ranked in sixth

position.

A All international visitor markets remain below pre

levels.

A However, India was back to 97% of its pre
strong new aviation connections into Victoria helping to

rebuild this market, driven by the education and VFR*

markets

A New Zealand was back to 78% of pre
levels, with the United Kingdom back to 73% and Singapore
back to 69% of year ending June 2019 levels.

Artorn

60%

- |

-pandemic

-COVID level with

-pandemic visitation

600 Yy b -COVID wvigjtyf Rvelth&®eturned in

the year ending June 2023, reflecting the slow restart of
travel from China from January 2023.

*VFR = Visiting Friends and Relatives
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_ KEY STATES 2 International results

Annual results indicate that New South Wales continues to attract the highest volume of international spend and
Is closer to recovery than Victoria. Queensland is closing the gap on the second position held by Victoria prior to
the pandemic for both spend and visitors.

Spend Visitors

VIC Q44% wniszs  NSW g 24% sunioes VIC Q47% snoes NSW 38% sun 1023
0

QLD g 2890 3un 102 OTHER ¢ 1690 un 1923 QLD g 43% sni92s  OTHER g 3290 sun 1023
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_ KEY STATES 2 International results

Annual results indicate that Victoria was over halfway back to pre -pandemic levels of international spend, nights
(both back to 56% or -44%) and back to 53% of visitors (  -47%). However, Victoria was behind the recovery
performance of other states and the national average, with international overnight spend in New South Wales

back to 76% ( -24%) of the pre -pandemic year ending June 2019 with Queensland back to 72% ( -28%).

Chart 3.8
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X PURPOSE 2 International 6 monthly results

International overnight VFR visitors have been recovering faster than other purpose categories

Chart 3.9

International Visitors to Victoria (000s)
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The largest purpose of visit market into Victoria in
the six months to June 2023 was the holiday
segment with 417,000 visitors which was almost half
of the pre -pandemic level (Jan -June 2019).

In comparison, the VFR* segment was at 71% of pre -
pandemic levels with 361,000 arrivals.

Strength is building in the business purpose
segment which was back to 59% of the 2019 level,
above the recovery performance of the holiday
segment.

VFR = Visiting Friends and Relatives

Education Other

e O
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X PURPOSE 2 International 6 monthly results

International overnight VFR visitors have been recovering faster than other purpose categories, although Queensland has recen tly
overtaken Victoria in spend from this market and was back above pre -COVID levels. New South Wales has also taken a stronger lead in
spend from the education segment. Employment visitors and spend is also above pre -, "¢E1 O0OOHOOD uU¢EAyU¢OOS nE
growth was 2% for visitors but still 37% below pre -COVID levels, and weaker than Queensland and WA on both performance measures.
Holiday Holiday overnight spend by state Chart 3.10 VFR VFR overnight spend by state Chart 3.11
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XMerourne / regional 2 International 6 monthly results

Results for the six months to June 2023 indicate that both Melbourne and regional Victoria are more than
halfway back to recovery for the key metrics of spend, visitors and nights. The return of international visitors is
picking up pace and expected to accelerate further this year. However, both Melbourne and regional Victoria
were lagging the national cities and regional Australia recovery performance.

Melbourne

International nights were back to 62% of the pre - pandemic period

(Jan -Jun 2019), with visitors and spend more than halfway recovered

at 60% and 58% respectively. However, Melbourne lagged the recovery
performance of other key cities and noted higher rates of decline than

EAO U¢E&Ayu¢eco 1 A&EAOPY (HOC: ;RO yu ¢00
Brisbane/Gold Coast were back to 94% of pre -pandemic spend levels.

Spend g 40% ouniwees  Visitors g A2%0 sun 1023

Nights g 38%0 sun 1023

Chart 3.14 Change 6 months ending June 2019/23
Spend Visitors Nights
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Regional Victoria

International spend in regional Victoria was back to 63% of the

pre -pandemic result (Jan -Jun 2019), reflecting good demand, with
spend and visitors also more than halfway back to recovery.
However, regional Victoria was behind the recovery performance

of regional Australia overall on key metrics. Regional Queensland
had recovered 97% of nights compared to pre - pandemic.
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NEW ZEALAND - Key market highlights YE June 2023

Spend

Spend %change
($m) 19/23
Vic 355 -9% 21.4% W -2.9% pts
NSW 409 -10% 24.6% W -3.5% pts
Qld 635 1% 38.2% & +29% pts
Aus 1,661 3%
Visitors

Visitors % change

('O00s) 19/23
Vic 270 -22% 27.6% & +01% pts
NSW 338 -23%  34.5% & +01% pts
Qld 3n -23%  37.9% &.+02% pts
Aus 978 -23%

Nights

Nights % change

('O00s) 19/23
Vic 2,449 -2%  19.9% £4.+0.5% pts
NSW 2,986 -18%  24.3% W -4.1% pts
Qld 4285 -12%  34.8% W -3.0% pts
Aus 12,297 -4%

International Visitor Spend - VIC ($M)

To note: International education visitors in the IVS are defined as those that stay in Australia for

Visitor spend in Victoria ($m)
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less than one continuous year (not all international students are incorporated in this definition).
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Spend from New Zealanders was $355 million, just 9%
below pre -COVID levels.

Victoria was in third position for market share of spend
(down 2.9% pts from 2019 at 21.4%).

36% of spend was from holiday visitors with 34% from
VFR visitors and 15% from business travellers (this was
down from 23% in 2019) reflecting the slower recovery
of this segment.

270,000 visitors to Victoria from New Zealand in the
year ending June 2023.

This was 78% of pre -COVID levels.

47% of visitors were travelling for the purpose of VFR
(Jan -June 2023), slightly more than in 2019 (45%).
Victoria was in third position in market share of
visitors, up 0.4% pts from 2019, with NSW losing some
share (-0.1% pts).

2.4 million visitor nights in Victoria from New Zealand
in the year ending June 2023.

This was back to 98% of pre -COVID levels.
Victoria was in third position in market share of
visitor nights, up 0.5% pts from 2019, with both QLD
NSW (-4.1% pts) and QLD (-3.0% pts) losing share.

-VIC

International Overnight Visitors
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Purpose of visit 2 spend

New Zealand spend by purpose in 8 months ending

June
2019 2023
120% $192M $196M
100%
Other
80%
Education
60% .
31% 34% m Business
40% VFR

0%
Purpose of visit 2 visitors

New Zealand visitors by purpose in 6 months ending

June
2019 2023
120%
6% i ;
100% 2% 246 1%
80% ‘
Education
60% 45% 47% m Business
40% VFR

0%
VFR = Visiting Friends and Relatives

Figures in red italics to be used with caution as they are 48
below the threshold for publishing (for internal use only).



INDIA - Key market highlights YE June 2023

Spend

Spend % change
($m) 19/23
Vic 566 1% 39.3% W -5.4% pts
NSW 483 12%  33.6% W -0.6% pts
Qld 184 39% 12.8% M4 +2.3% pts
Aus 1,440 14%
Visitors
Visitors % change
("000s) 19/23
Vic 168 -3%  46.3% W -31% pts
NSW 188 12% 51.9% &.+4.0% pts
Qld 64 -19% 17.6% W -4.8% pts
Aus 363 4%
Nights

Vic
NSW
Qld
Aus

Nights

('000s)
6,120
7,240
3,228

20,838

% change

19/23
-29%
-8%
40%
-5%

29.4% W -9.7% pts
34.7% W -0.9% pts
15.5% 4.+5.0% pts

International Visitor Spend - VIC ($M)
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Visitor spend in Victoria ($m)
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To note: International education visitors in the IVS are defined as those that stay in Australia for
less than one continuous year (not all international students are incorporated in this definition).

Spend from Indian visitors was $566 million, back
above pre -COVID levels (+1%).

Victoria had the highest market share of spend
although lost some share compared to 2019 (
from 2019), with QLD gaining share (+2.3% pts).
48% of spend (Jan -Jun 2023) was from education
visitors with  33% travelling for VFR (up from 18% in the
same period in 2019).

168,000 visitors to Victoria from India in the year
ending June 2023.

This was back to 97% of pre -COVID levels.

58% of visitors were travelling for the purpose of VFR
(Jan -June 2023), slightly more than in 2019 (53%).
Victoria was in second position in market share of
visitors, down 3.1% pts to 46.3% from 2019, with NSW
gaining share (+4.0% pts to 51.9%).

6.1 million visitor nights in Victoria from India in the
year ending June 2023.

This was back to 71% of pre -COVID levels.
Victoria was in second position in market share of
visitor nights, down 9.7% pts from 2019, with QLD
gaining share (+5.0% pts).

- 5.4% pts

International Overnight Visitors - VIC
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Purpose of visit 2 spend

India spend by purpose in 6 months ending June

2019 2023
120%
) $288M $288M
100% P 0% Other
%
80% Education
60% 539, 48% m Business
40% I 5 O VFR
i - 8% o B Holiday
20% P 33%
0% — G/ 5%

Purpose of visit 2 visitors

India visitors by purposein 6 months ending June

2019 2023
120% 88K 76K
100% o 2z Other
80% 9% 7% 4 Education
60% m Business
: 58% 58%
40% VR

) m Holiday
0% m—l

VFR = Visiting Friends and Relatives

Figures in red italics to be used with caution as they are 49
below the threshold for publishing (for internal use only).



UNITED KINGDOM - Key market highlights YE June 2023

Visitor spend in Victoria ($m) Visitors to Victoria (000s)
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To note: International education visitors in the IVS are defined as those that stay in Australia for
less than one continuous year (not all international students are incorporated in this definition). - .
Spend Purpose of visit 2 spend
e — A Spend from the UK was $294 million, back to 72% of United Kingdom spend by purpose in 6 months
' pre -COVID levels. ending June
19/23 A Victoria had the third highest share of spend (17.3%), 2019 2023
Vic 294 -28% 17.3% W -4.2% pts well behind NSW (33.0%) . 120% $219M $163M
NSW 561 -16%  33.0% W -22% pts A Victoria lost some share of spend compared to 2019 100% i
ald 498 3%  252% & +3.3% pts (-4.2% pts), with QLD gaining share (+3.3% pts). = 3% 8% 795 © Other
o . % I 52
AUS 1699 10% A 47% of spend was from VFR visitors with 42% from 80 &% : Education
: holiday visitors. 60% 32% o u Business
VFR
Visitors u Holiday
Visit % ch A 163,000 visitors to Victoria from the UK in the year
I'S' Sl e ending June 2023. o .
(000s)  19/23 A This was back to 73% of pre -COVID levels. Purpose of visit 2 visitors
Vic 163 -27% 380.4% W -29% pts A The majority of visitors travelled for a holiday (56%) ) ) - )
NSW 281 -20%  52.3% W -0.9% pts or VFR (47%) broadly on par with 2019. United Kingdom visitors by purpose in 6 months
ald 184 7%  34.3% & +15% pts A Victoria was in third position in market share of ending June
Aus 537 0% visitors, down 2.9% pts from 2019 to 30.4%, with QLD , 2019 2023
gaining some share (+1.5% pts to 34.3%). 120% 6% o -
I [ s .
Nights 100% & Z O . other
80% 48% A7% Education
Nights % change A 3.1 million visitor nights in Victoria from the UK in the 60% m Business
('000s) 19/23 year ending June 2023. o VFR
Vie 3059 _31% 17.1% W -35% pts A This was back to 69% of pre -COVID levels. ' u Holiday
' ' ‘ A Victoria was in third position in market share of 20%
NSW 5,500 -24%  30.8% -2.5% pt e . .
- - v P visitor nights, down 3.5% pts from 2019 to 17.1%, with oo
Qld 4,470 -18%  25.0% 4 +1.4% pts QLD gaining share (+1.4% pts). VFR = Visiting Friends and Relatives
Aus 17,881 7% Figures in red italics to be used with caution as they are 50

below the threshold for publishing (for internal use only).



UNITED STATES - Key market highlights YE June 2023

Spend

=

Spend % change
($m) 19/23
Vie 300 -23% 18.2% W -1.7% pts
NSW 735 -14%  44.5% & +11% pts
Qld 330 -18% 19.9% W -0.6% pts
Aus 1,653 -16%
Visitors

Visitors % change

('0O00s) 19/23
Vic 154 -39% 29.5% W -3.5% pts
NSW 350 -33% 67.0% W -1.3% pts
Qld 140 -40%  26.9% W -3.5% pts
Aus 522 -32%
Nights

Nights % change

('000s) 19/23
Vic 2190 -16% 22.4% & +2.4% pts
NSW 3,341 -38% 34.1% W -7.2% pts
Qld 1868 -28% 19.1% W -07% pts
Aus 9,785 -25%

International Visitor Spend - VIC ($M)

To note: International education visitors in the IVS are defined as those that stay in Australia for
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than one continuous year (not all international students are incorporated in this definition)

Spend from the USA was $300 million, back to 77% of
pre -COVID levels.

Victoria had the third highest share of spend (18.2%),
well behind NSW (44.5%) .

Victoria lost some share of spend compared to 2019
(-1.7% pts), with NSW gaining share (+1.1% pts).
45% of spend was from holiday visitors with 23% from
VFR travellers (Jan -Jun 2023).

154,000 visitors to Victoria from the USA in the year
ending June 2023.

This was back to 61% of pre -COVID levels.

The majority of visitors travelled for a holiday (59%) or
VFR (33%) broadly on par with 2019.

Victoria was in second position in market share of
visitors (29.5%), well below NSW at 67.0%

down 3.5% pts from 2019, with NSW ( -1.3% pts) and
QLD (-3.5% pts) also losing share.

2.2 million visitor nights in Victoria from the USA in
the year ending June 2023.

This was back to 84% of pre -COVID levels.
Victoria was in second position in market share of
visitor nights, up 2.4% pts from 2019, with both NSW
(-7.2% pts) and QLD (-0.7% pts) losing share.

International Overnight Visitors - VIC
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United States of America spend by purpose in 6
months ending June
2019 2023
120% $212M $178M
100% o 1% o
5% 9%
129 3% Other
80% 29%
60% 18% m Business
40% VFR
20% m Holiday

0%

Purpose of visit 2 visitors

United States of America visitors by purpose in 6
months ending June

2019 2023

120%

. 5%
80% Education
60% m Business
40% VIR

m Holiday
20%
Oab . el . .
VFR = Visiting Friends and Relatives
Figures in red italics to be used with caution as they are 51

below the threshold for publishing (for internal use only).



SINGAPORE - Key market highlights YE June 2023

Spend

Spend % change
Singapore ($m) 19/23
Vic 246 -24% 23.7% W -6.1% pts
NSW 336 36% 32.3% M +97% pts
Qld 104 -37%  10.0% W -5.0% pts
Aus 1,040 -5%
Visitors

Visitors % change
Singapore ('000s) 19/23
Vic 926 -3% 31.2% W -2.9% pts
NSW 99 -21% 32.2% & +11% pts
Qld a2 -36% 13.5% W -2.5% pts
Aus 309 -24%
Nights
Nights % change
Singapore ('000s) 19/23
Vic 297 -40% 20.2% W -8.8% pts
NSW 1,624 25% 32.9% M+101% pts
Qld 673 -9% 13.6% 4. +07% pts
Aus 4,929 -13%

International Visitor Spend - VIC ($M)

Visitor spend in Victoria ($m)
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To note: International education visitors in the IVS are defined as those that stay in Australia for
less than one continuous year (not all international students are incorporated in this definition)

A Spend from Singaporeans was $246 million, back to
76% of pre -COVID levels.

A Victoria had the second highest share of spend (23.7%),
behind NSW (32.3%).

A Victoria lost some share of spend compared to 2019
(-6.1% pts), with NSW gaining share (+9.7% pts).

A 42% of spend was from holiday visitors in Jan -Jun 2023
(up from 30% in 2019).

96,000 visitors to Victoria from Singapore in the year
ending June 2023.

This was back to 69% of pre -COVID levels.

The majority of visitors travelled for a holiday ( 63%),
an increase from the proportion (52%) pre -COVID.
Victoria had the second highest market share of

visitors, down 2.9% pts from 2019 to 31.2%, just behind
NSW (at 32.2%), which gained some share (+1.1% pts).

Do oI Do

A 997,000 visitor nights in Victoria from Singaporeans in
the year ending June 2023.

This was back to 60% of pre -COVID levels.

Victoria was in second position in market share of
visitor nights, down 8.8% pts from 2019, with both NSW
(+10.1% pts) and QLD (+0.7% pts) gaining share.

To o

International Overnight Visitors - VIC
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Singapore spend by purpose in 6 months ending
June
2019 2023
120% $158M $132M
100% 2%, 2%
199% Other
80% 34% 9
5 7/ Education
40% 19% VFR
20% m Holiday
42%
Q%
Singapore visitors by purpose in 8 months ending
June
2019 2023
120%
100% 2 3% 22%. T.G/Cﬂ
80%

° 23% Education
60% m Business
40% VFR
20% m Holiday

0%
VFR = Visiting Friends and Relatives
Figures in red italics to be used with caution as they are 52

below the threshold for publishing (for internal use only).



CHINA - Key market highlights YE June 2023

Spend

% change

19/23

Vic 920 1% 26.4% W -6.4% pts
NSW 1,923 -52% 551% A+146% pts
Qld 229 -85% 6.6% W -8.8% pts
Aus 3,489 -65%
Visitors

Visitors % change

(*O00s) 19/23
Vig 82 -88%  34.9% Wr-15.5% pts
NSW 142 -81%  60.5% M +3.4% pts
Qld 38 -92% 16.4% W-20.6% pts
Aus 235 -82%
Nights

Vic
NSW
Qld
Aus

Nights

('000s)
5,012
9,462
871
18,049

% change
19/23

-74%

-57%

-90%

-68%

27.8% W -5.5% pts
52.4% &.+138% pts
4.8% W-10.7% pts

International Visitor Spend - VIC ($M)

To 3>

Visitor spend in Victoria ($m)

Jun 2017
un 2021
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To note: International education visitors in the IVS are defined as those that stay in Australia for
less than one continuous year (not all international students are incorporated in this definition).

A
A

YE Jun 2014
YE Jun 2016
YE Jun 2018

YE Jun 2019
YE Jun 2020

YE Jun 2022
YE Jun 2023

YE Jun 2015
YE
YE

Spend from Chinese visitors was $920 million, back to
29% of pre -COVID levels.

Victoria had the second highest share of spend (26.4%),
behind NSW (55.1%), which has gained share of 14.6%
points.

Victoria lost some share of spend compared to 2019
(-6.4% pts)

87% of spend was from education visitors in the period
Jan -Jun 2023. This was up from 63% in 2019.

82,000 visitors to Victoria from China in the year
ending June 2023.

This was back to 12% of pre -COVID levels.

The majority of visitors travelled for the purpose of
education (40%) an increase from the proportion
(14%) noted pre -COVID.

Victoria had the second highest market share of

visitors, down 15.5% pts from 2019 to 34.9%, well behind

NSW (at 60.5%), which gained some share (+3.4% pts).

5 million visitor nights in Victoria from China in the year
ending June 2023, reflecting high numbers of students.
This was back to 26% of pre -COVID levels.

Victoria was in second position in market share of
visitor nights at 27.8%, down 5.5% pts from 2019, with
NSW gaining share (+13.8% pts) while QLD also lost
share (-10.7% pts).

International Overnight Visitors - VIC
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Purpose of visit 2 spend
China spend by purpose in 6 months ending June
2019 2023
120% $1779M $657M
100% oo 29 Other
80% Education
o 63% m Business
60% e
40% M
5 m Holiday
20% R %
3%
0% o
Purpose of visit 2 visitors
China visitors by purpose in 6 months ending June
2019 2023
120% 352K 59K
100% 5 3%
% 149 2% Other
I 50,
80% o, Education
: 21% e
60% m Business
40% VFR
m Holiday
20%
0%
VFR = Visiting Friends and Relatives
Figures in red italics to be used with caution as they are 53
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GERMANY - Key market highlights YE June 2023

Visitor spend in Victoria ($m) Visitors to Victoria (000s)
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To note: International education visitors in the IVS are defined as those that stay in Australia for
less than one continuous year (not all international students are incorporated in this definition). L.
Spend Purpose of visit 2 spend
S d  %ch A Spend from German visitors was $115 million, back to Germany spend by pburpose in 6 months endin
pend s change 85% of pre -COVID levels. y spenabyp Jupne °
Germany ($m) 19/23 A Victoria had the third highest share of spend (22.3%), 2019 2003
Vic 135 -15% 22.3% M +28% pts and gained share (+2.8%pts). 120% $64M $73M
NSW 156 -27%  30.4% W -05% pts A NSW had the highest share of spend (30.4%), followed o o
Qld 120 -27%  23.3% W -0.5% pts ET j Q1 r]Oc'S'Dc'i_Oe _h_éél_é h¢e¢b T é6DbE g,?:'y HO ¢.&il Ey Cac¢cybDma¢ COBher
Aus 515 6% A 30% of spend was from holiday visitors, with 40% noted 80% R 7o - Education
from the education segment. 6% 14% .
° o W Business
.. * Share of visitors may over add as visitors can stay 40% VFR
V|S|t0rs overnight in more than one state/territory. ) )
20% m Holiday
Visitors % change A 50,000 visitors to Victoria from Germany in the year o
ending June 2023.
Germany ('000s) 19/23 A - .. ..
: This was back to 60% of pre -COVID levels. Purpose of visit 2 visitors
Vic 20 -40%  39.0% W -26% pts A The majority of visitors travelled for the purpose of a P
NSW 76 -40% 59.5% W -4.5% pts holiday (73%). Germany visitors by purpose in 6 months ending
Qld 50 -38%  39.1% W -1.5% pts A Victoria had the third highest market share of visitors, 2019 June 2023
AuUs 197 _36% down 2.6% pts from 2019 to 34.9%, behind NSW (at .. 45K 28K
59.5%) and QLD (39.1% pts). 3% 1% <
100% N
. 5 1 Oth
nghts 30% 19% -
Education
Nights % change A 1.1 million visitor nights in Victoria from Germany in the 60% B Business
Germany ('000s) 19/23 year ending June 2023 20% VER
Vie 1,094 -30%  19.7% W -0.3% pts A This was back to 70% of pre -COVID levels. - ol
a q g q o % | holiaay
NSW 1,882 24%  34.0% & +22% pts A V'IC;[](;nathfg ;r;/e tglrd hlghesF mlf;\rkst gh;;e otf vfISItorzoJ_g
e o e nights at 19.7%, down marginally by 0.3% pts from , 0%
qald 187 4‘153 214% & -4.7% pts with NSW gaining share (+2.2% pts), while QLD also lost VFR = Visiting Friends and Relatives
Aus 5542 -29% share (-4.7% pts). Figures in red italics to be used with caution as they are 54

below the threshold for publishing (for internal use only).



INDONESIA - Key market highlights YE June 2023

- Visitor spend in Victoria ($m) Visitors to Victoria (000s)
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To note: International education visitors in the IVS are defined as those that stay in Australia for
less than one continuous year (not all international students are incorporated in this definition). L.
Spend o
P A Spend from Indonesian visitors in Victoria reached $152 PUFpOSG of visit 2 Spend
% change million, back to 57% of pre -COVID levels. Indonesia spend by purpose in 6 months ending
Indonesia 19/23 A Victoria had the second highest share of spend (22.2%), Jore June pops
Vic 152 S43%  22.2% W-18.6% pts but has lost considerable shgre of this market . s138M so6M
NSW 301 38%  46.9% 4+119% pis compared to pre -pandemic ( -18.6%pts). e
> e P A NSW had the highest share of spend (46.9%) and 100% - -
Qld 92 100%  13.5% M.+6.4% pts gained 11.3% pts in share since 2019. . o Other
Aus 684 5% A" 28% of spend was from education visitors b o 28% Education
A (Jan -Jun 2023), which was down from 50% in 2019. 60% LT
o 40% e ., mVFR
Visitors — 23%
.. . . .. 20% m Holiday
Visitors % change A 42,000 visitors to Victoria from Indonesia in the year o 22%
ending June 2023. %
Indonesia ('000s) 19/23 A .
This was back to 52% of pre -COVID levels. Pl foi
Vie 42 -48%  28.4% W-142% pts A The majority of visitors travelled for the purpose of a Purpose of visit 2 visitors
NSW 80 -12% 54.1% & +61% pts holiday ( 41%) or VFR (35%). Indonesia visitors by purpose in 6 months ending
ald 24 5% 16.1% M +4.2% pts A Victoria had the second highest market share of s June oo
AuUs 149 999, visitors, down 14.2% pts from 2019 to 28.4%, behind
NSW (at 54.1%) but well ahead of QLD (16.1%). 0%
100% 5 2%
Nights . ﬂm% Other
- ” Education
Nights % change A 1.1 million visitor nights in Victoria from Indonesia in the 60% 5% = Business
Indonesia ('000s) 19/23 year ending June 2023 40% VER
Vie 1,087 -38%  20.7% W -112% pts A This was back to 62% of pre -COVID levels. 4 ‘
NSW 2,254 9%  42.9% 4+55% pts A V_icﬁt’”ath;g ;2/6 Sdecondbhiﬂ‘e;;m?rﬁm Shggelgf Vi.fri]t%r " o e
o o . nights at 20.7%, down by 11.2% pts from , with bo 0%
Qld 664 27%  12.6% & +31% pts NSW (+5.5% pts to 42.9%) and QLD gaining share (+3.1% VFR = Visiting Friends and Relatives
Aus 5,258 -5% tsto 12 6(y) . . o . i
p -070). Figures in red italics to be used with caution as they are 55
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CANADA - Key market highlights YE June 2023

300 100

—Canada

‘ Visitor spend in Victoria ($m) Visitors to Victoria (000s)
*'

s e) —Canada
@ 250 >
o . 80
> 200 S &1
o @ 60
& 150 s
a 102 . £ 40 i
5 100 87 50 €8 40
E ¢e
: N \/\/‘\_\/ 3 0
g 2
2 0 3 o
o] o) w ¢ ~ © 2 = o ™ et . o ~ - ~ .
To note: International education visitors in the IVS are defined as those that stay in Australia for
d less than one continuous year (not all international students are incorporated in this definition).
Spen o iSi
P A Spend from Canadian visitors in Victoria reached $86 PUI’pOSG of visit 2 Spend
% change m.I||IOI’?, back to 98% of.pre -COVID levels. Canada spend by purposein 6 months ending June
Canada 19/23 A Victoria had the third highest share of spend (16.7%),
- and lost some share of spend ( -0.4%pts) compared to 2019 2023
Vic 86 -2% 16.7% W -0.4% pts 2019 120% $53M $45M
NSW 166 7% 32.3% W -27% pts A NSW had the highest share of spend (32.3%) with QLD 100% 4o 5% os = Other
Qld 165 19%  321% A+50% pts close behind (32.1%) which gained share (+5.0% pts). s0m Bl %% - Edlucation
AUS 514 1% A 45% of spend was from holiday visitors, followed by VFR - 1% .
travellers (Jan -Jun 2023. 60% mosness
VFR
Visitors = Holicay
- o A 41,000 visitors to Victoria from Canada in the year
Visitors % change ending June 2023.
Canada ("000s) 19/23 i 0 - e T
. A This wa§ pack t0.6.7ﬂ) of pre -COVID levels. Purpose Of Visit 8 visitors
Vic 1 -33% 31.2% W -3.0% pts A The majority of visitors travelled for the purpose of a
NSW 78 -31% 59.5% W -3.3% pts holiday (62%) or VFR (49%). Canada visitors by purpose in 6 months ending
Qld 50 24%  39.6% & +14% pts A Victoria had the third highest market sha.re of visitors, o June .
Aus 131 o7 down 3.0% pts from 2019 to 31.2%, behind NSW (at 3K
° 59.5%) and QLD (39.6%). 1oz 24K
120% 49 . 2
. 7o 5% 0%
Nights 100% T 4% g% Other
20% 37% 49% Education
Nights % change A 732,000 visitor nights in Victoria from Canada in the 0% m Business
(000s) 19/23 year ending June 2023 -
Vic 730 3% 17.3% W -4.0% pts A This was back to 69% of pre -COVID levels. a0 .
A Victoria had the third highest market share of visitor 20% m Heliday
NSW 1,354 -18%  32.0% -1.4% pt . .
I Dn Dn v . e nights at 17.3%, down by 4.0% pts from 2019, with NSW 0%
Q 1273 6%  30.7% & +57% pts also losing share ( -1.4% pts to 32.0%) while QLD gained VFR = Visiting Friends and Relatives
Aus 4,234 -15% share (+5.7% pts to 30.1%). Figures in red italics to be used with caution as they are 56
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MALAYSIA - Key market highlights YE June 2023

Ranked #10 Visitor spend in Victoria ($m) Visitors to Victoria (000s)
for visitors (2.3%)

Spend from Malaysian visitors was
back to 34% of pre -pandemic
levels, with Victoria noting the
highest share of spend, despite
noting some loss in share.

To note: International education visitors in the IVS are defined as those that stay in Australia for
less than one continuous year (not all international students are incorporated in this definition).

Spend A Spend from Malaysian visitors in Victoria reached $139 PUI’pOSG of visit 2 Spend
million, back to 34% of pre -COVID levels. Malaysia spend by purpose in 6 months ending
A Victoria had the highest share of spend (29.1%) however June
did lose share of spend from this market compared to 2019 2023
pre -pandemic ( -12.3%pts). 120% $193M

A NSW had the second highest share of visitors (27.1%) 100%
and gained 8.2% pts in share since 2019.

35% of spend was from VFR visitors, followed by holiday
visitors (32%) in Jan -Jun 2023. 60%

Other
80%

T

o ® Education

mBusiness

5%
%

$44M
N 2%
3%
.. * Share of visitors may over add as visitors can stay 40% - uVFR
V|S|t0rs overnight in more than one state/territory. )
20% - m Holiday
39,000 visitors to Victoria from Malaysia in the year o B

ending June 2023.

This was back to 28% of pre -COVID levels.

The majority of visitors travelled for the purpose of a
VFR (55%) or holiday ( 41%) in Jan -Jun 2023 results.
Victoria had the second highest market share of
visitors, down 11.2% pts from 2019 to 28.9%, behind
NSW (at 35.9%) but ahead of QLD (17.3%).

3
3
3.

Purpose of visit 2 visitors

Do o >

Nights

677,00 visitor nights in Victoria from Indonesia in the
year ending June 2023

This was back to 24% of pre -COVID levels.

Victoria had the second highest market share of visitor
nights at 19.1%, down by 20.1% pts from 2019.

Both NSW (+12.8% pts to 33.3%) and QLD gained share
of visitor nights (+6.4% pts to 15.7%).

ST S SR

VFR = Visiting Friends and Relatives

Figures in red italics to be used with caution as they are 57
below the threshold for publishing (for internal use only).



















