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V-heart Icon

Colours

Heartreuse

Hero: DDES88
L: FAFEQ7
D: 718654

Fresh and modern —
Heartreuse evokes
vibrancy, creativity
and inclusion.

Eucalypt
Hero: A4C498
L: B4DYAT

D: 4C646F

Calm and restorative —
suggests landscapes,
produce, and natural
abundance.

Logo lock up Logo lock up with tagline
' ’ VICTORIA'S
VICTORIAS
HEARTLAND HEARLLAND

Mineral Mist

Hero: DABDCB
L: F2D7E1
D: 9C7B85

Clean and fresh —

reflects rejuvenation,
mineral springs, open
spaces, and fresh air.

Gum Blossom

Hero: ESA27C
L: FFB48A
D: BCED4C

Earthy and authentic —
conveys history and
heritage, character,
and lived stories.

Heartland Blue :
Strong and enduring —

Hero: 0BIE2F ; ; :

L rovides consistency, pride,
Light: 22324C End regional connegtign
Dark: 08111C |

Variants

VICTORIAS
HEARTLAND

VICTORIAS
HEARTL'AND

v

VICTORIA'S HEARTLAND

Destination

CASTLEMAINE

If you require the full style guide, please download from our industry website here:

destinationcentralvictoria.com.au/dcv-marketing/marketing-resources



BRAN D ESSEN CE A place of fullness and plenitude.

Ours is a region where you can feel renewed and uplifted — a place that
provides for every need, letting you fill up on nature, connection, creativity,
inspiration, fun, laughter and much more. It is a place of plenty.

Warm welcomes, quality produce, uplifting nature. Visitors can expect to
leave with more than they came for — whether that’s a boot full of wine,

a head full of memories, or a feeling of total replenishment.

Genuineness & Character Quality & Plenty

The welcome here is real and personal Numerous small towns, thoughtful

— a place that invites you in and makes details, boutique stays, relaxing spas,
you feel seen. Great towns, characterful exceptional produce, and real depth
locals, connected communities. keep people coming back.
Landscapes & Story Inspiration & Passion

This land holds beauty, history and Creative expression and artisan flair
enjoyment — from tracks and trails, thrives here: in shopfronts, studios,
layered heritage, diverse topography, cafes, hotels, festivals, far reaches and

and First Peoples connection to Country. unexpected corners.



BRAND PERSONALITY

Our brand personality reflects our diversity, culture,
creativity, community and history. We are inclusive,
yet individual. We are sophisticated and celebrate
quality, we also have a side dash of edginess and
intrigue.

OUR PERSONALITY [ TONE IS:

Genuine & Charming: down-to-earth, warm, personable and
authentic — just like our region and its people.

Inclusive & Welcoming: wholesome, embracing, fun - we
welcome everyone — locals, visitors, newcomers. If you're here,
you're part of the community.

Uplifting & Inspiring: we are intriguing and passionate, we uplift
and inspire - just like our rewarding landscapes, wonderful
nature, abundant produce, and heritage.

Progressive & Creative: curious, sophisticated, intriguing - we
honour the past while embracing the future with creativity and
curiosity.



OUR DESTINATIONS

v

Castlemaine

You'll find plenty of artisanal flair —
galleries, live music, historic streets, and
a buzzing cultural scene

Kyneton

You'll find plenty of good taste — Piper
Street dining, artisan markets, and
boutique discoveries

Maryborough

You'll find plenty of history — grand
architecture, leafy streets, antique
markets, and a growing food scene

Mount Macedon

You'll find plenty of accessible nature
— mountain lookouts, botanic gardens,
and seasonal colour

Talbot

You'll find plenty of old-world charm -
preserved gold-rush streetscapes and
the monthly farmers’ market

Lancefield

You'll find plenty of provenance - rolling
hills, pastoral landscapes, a brewery,
and cool-climate wines

Harcourt

You'll find plenty of flavour — cider

orchards, boutique wineries, and farm-
fresh produce
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Maldon

You'll find plenty of ‘notable’ heritage —
preserved 19th-century streets, gold-rush
history, and vintage rail

Woodend

You'll find plenty of country character —
welcoming community, natural surrounds,
and an easy-going atmosphere

Clunes

You'll find plenty of stories — historic
booktown, goldfields past, community
events, and welcoming locals
Creswick

You'll find plenty of vibes-of-all-kinds -
biking, hiking, golf, pubs, live music, and
holiday energy

Trentham

You'll find plenty of riches — excellent
dining, cool-climate produce, notable
country pubs & fine bakeries

Daylesford

You'll find plenty of indulgence —

luxury retreats, exceptional dining, and
rejuvenating experiences

Hepburn Springs

You'll find plenty of rejuvenation — mineral

springs, historic bathhouse, and tranquil
bushland walks



HOW TO USE THE BRAND IN SOCIALS

When posting about the region, use the new brand
language and tagging to help grow awareness of
Victoria’s Heartland - Place of Plenty.

Imagery and tone:

Use authentic, high-quality images that reflect real experiences,
people, food, landscapes, and creativity.

Keep the tone warm, curious, and proud of place. Avoid generic
tourism language; focus on moments that show abundance,
connection, and character.

Tagging:

Always tag @Victorias.heartland on Facebook, Instagram and
TikTok.

On LinkedIn, tag Destination Central Victoria.

Language Example:

A night out in Castlemaine. Art, music, and a crowd that shows up
for local talent every time. Victoria’s Heartland at its vibrant best.
#VictoriasHeartland #Castlemaine

A slow morning in Kyneton. Sunshine on Piper Street, coffee in
hand, and the kind of small-town charm that makes you linger.

This is Victoria’s Heartland — place of plenty where simple
moments feel richer.

#VictoriasHeartland #PlaceOfPlenty #KynetonVictoriasHeartland

Hashtags:

Use a mix of branded, regional and localised hashtags to
connect with the broader campaign:

#VictoriasHeartland (primary)
#PlaceOfPlenty
#MacedonRanges
#CentralGoldfields
#MountAlexander

#Hepburn

#RegionalVictoria
#VisitVictoria
#EatDrinkExplore
#WanderVictoria

Stick to one or two branded hashtags per post for a clean,
consistent look.

Localised hashtags:

To tie your destination to the brand, combine your town
or area name with either Place of Plenty or Victorias
Heartland.

For example:

#CastlemainePlaceOfPlenty
#LancefieldVictoriasHeartland

This helps highlight your location while reinforcing the
overarching regional identity.



